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“I's use of scale...tips this over
nto a reactive spectacle.
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Dejha Ti was commissioned to direct, design and produce Pepsi’s 2 min signature finale animation for the dome installed at the Voodoo Music Festival in New Orleans,
Placed between the two main stages, 30,000 people a day experienced immersive projections on the interior and exterior of the dome.
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6 Sponsored by DuPont, Lairs was created for the DesignPhiladelphia Festival closing exhibition. Ti & Martorana designed a 1ton sculpture and projection mapped
animations as one part of a larger installation. A photo kisok allowed users to place themselves in the installation and share to social media.



£
7 H U LU Dejha Ti designed and produced immersive motion graphics for Hulu's biggest Upfront presentation in NYC. She created motion graphic title sequences using 3d and 2d elements, as well as a series of
complementary designs for presentation slide animations, speaker ID templates and ambient led panel motion sequences.



8 DEJH A 'I'I X RICK FED Dejha Ti and Rick Feds collaborate on an imaginative and highly interactive audio-visual experience at Scape Cinema (Riga, Lativa). Rick’s live instruments drive
Dejha’s visuals and lights realtime. Over the course of the 20 minute performance the audio-visual content builds from low tech to future tech,
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9 BE'I' Dejha Ti was asked to design and execute over 30 original animations to be played back during the ive performances at the BET Soul Train Awards. Kool and the
Gang was the honoree. Key artist performances included Missy Elliot, Da Brat, Lil Kim, MaSe, Doug E Fresh, Jodeci, Nico & Vinz, kem, We are Toonz, and Tinashe,



]U U N [] E R U A'I'H Dejha Ti created a reactive installation for Underoath’s music video to be released Feb 2018
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ﬂ PI LUT CUNFERENC Serving as the content delivery system for Pilot’s multiday conference and award ceremony, Dejha Ti in collaboration with BRDG created an immersive projection
mapping installation. We designed the set, animations, and video mapping system.
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B INTERACTIVE Integrating interactive touch points allows for audience-particpants to be fully immersed and share their experiences on social,



IMMERSIVE ENVIRONMENTS
FOR FASHION & MUSIC



]5 'I'HE BIG NU A music video directed by Dejha Ti for Robot Koch and Robert Gubert. Creating an immersive world with bodies and materials, this film is a merging of
installation art and performance art.




16 E LL A VU 8 Dejha Ti designed 3 installations for Ella Vos's music video “Mother”. The use of uniform material choices made for a surrealist set for the artist. "Mother” was
directed by Ania Catherine.
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Presented at the closing party of the LA Art Show is-No Gold-an installation performance by Dejha Ti and choreographer Ania Catherine.



I" o M.
1 LA ART SHO ' e ’
W AFTER PAR'I'Y Presented at the closing party of the LA Art Show is-No Gold-an installation performance by Dejha Ti and
| and choreographer Ania Catherine.



19 “ N E SCAN N ER Line Scanner is an illusory exploration of projected line animations onto human motion. In-camera effects only-all animations were projected live onto the performer.
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20 RI KA MAGAZI N E Dejha Ti was published in fashion publication RIKA for her photo collaboration with SAMANIA-Dubai 2017




2‘| HEX Hex is a fashion film produced by Dejha Ti for Samania,



Watch Ree

JeJrA

mmersive Experience Designer

Dejha Tiis a Los Angeles based immersive experience design-
er with no allegiance to any one medium. Her work integrates
environments, bodies and creative technology. She speaks from
senses to senses, enveloping the audience-participant not only
in the physical environment, but also emotionally, psychologically

and in her imaginary.

She has developed experiences for live music and brands like
Hulu, Pepsi, Universal Music Group, WeWork, LA Art Show and BET


http://dejha.com/lookbook

CAPABILITIES -

DIRECTION DESIGN CREATIVE TECRNOLOGY
Creative Direction & Art []nM ,Im{rsive Experience Design

Concepting Interactive System Design

Content Development " Realtime/reactive visuals for music
Environmental Video Design Physical Computing

Music Videos
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For bookings

JeJrA

[0S ANGELES
me@dejna.com +1310 459329  dejha.com


http://www.dejha.com

